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California Corporate Incentive Delegation Visits
Poland - Dynamic New Europe 
San Mateo, July 19, 2005 – International Management and Marketing Associates (MMA), has proven that travel incentives hold great value for sales forces.  Based on many years of successful business improvement advisory services, IMMA states that Incentive Reward Programs benefit both sales agents and corporations.  Agents feel fortunate to associate with a company that values its sales executives’ performance enough to create a first-class opportunity to travel to exciting destinations in the world.  Corporations that participate in these programs are convinced of the excellent return on investment. 
IMMA’s client, California Long Term Care Insurance Services (CLTC), ranked among the top 100 fastest-growing private companies in Northern California (San Francisco Business Times 10/18/04), has embraced the international incentive reward trips on continual basis since 2000. Each Incentive Reward Program is culminated at the end-of-year when top sales executives who have exceeded the performance benchmarks are rewarded with travel to a unique destination including UK (2001), Canada (2002), France (2003) and Tahiti (2004).  In May, 2005 the California delegation visited a dynamic country in the center of Europe (Old Continent) – POLAND. 
Poland is located on the historical crossing of the trade and transportation trails and has a rich cultural heritage.  Along with beauty of the country and warm hospitality of Poles, who still follow the old tradition of generosity and keep an extra plate on the table for unexpected guest, Poland offers unforgettable memories.  With a rapid development of tourist infrastructure, it has evolved to become one of those unique destinations, filled with cultural experiences.  
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The fantastic new appearance of New Europe was soundly confirmed by the managers of CLTC, who shared enthusiastic opinions about this “exotic” country where almost none of them have visited before.  “Poland has a lot of character, a lot of charm.  I was very impressed with many aspects of the country, especially the geography and architecture. Poland is just a remarkable place where people are so warm” – states CLTC Sales Agent Stephen Trehub.  He also confessed that since his return he developed a very keen interest in history.  “I have been doing a lot of reading about the history and have done a lot of research”.

“The Polish foods are probably very healthy and really naturally organic,” states Rebecca Brumbaugh, CLTC Sales Agent.  In preparation for the adventure, Rebecca, as well as all the participants, filled out a questionnaire to provide specific information about special diet and accommodation preferences.  She wrote that she could not eat gluten or cow products and made a little note, “don’t worry I’ll find stuff”.  “But we worried, because our goal is to provide top-quality service so I called her a couple times to be sure there may be something we could do” said Lidia Paulinska Thompson, Communication Associate of IMMA.  However after returning, Rebecca shared her comments with the IMMA team that happily she never was ill the whole time she was in Poland.  

At the conclusion of their visit in Poland, California delegation made a charitable donation from CLTC for 250-year old Warsaw Hospital of Baby Jesus.  This philanthropic donation benefited both communities by supporting the polish health sector that has been struggling with heritage problems from the communist decades.  The participants now feel more fully engaged in their corporate mission.  Caroline Krawiec Brownstone, President/CEO of IMMA stated “It was amazing how quickly everyone came together –the Poles and the Americans – experiencing the variances of people in difference countries.  This was a first time in history of CLTC Incentive Programs that the California delegation and the host country in the same industry sectors had such a fruitful exchange information and values of industry.”  

Katie O’Rourke, Manager for Northern California of CLTC said that “IMMA has been very helpful in guiding my company to better connect the sales force efforts with the reward of the incentive trip.  This has been very impressive to potential new recruits and has definitely increased the sales personnel interest.  The improvement in sales results that developed over the course of the year confirmed that the incentive trip was an excellent return on our investment”. 
* * * * * * *
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